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AEC – 4 Pillars 



Global Competitiveness Index 



Indonesia GCI Index 2013/2014 



Indonesia Ranking 4 in Asean 



Forecast Economic Growth 2015 



Income Per Capita Asean 

2011 

No Negara Dalam US $ 

1 Singapura 57,238 

2 
Brunei 

Darussalam 
47,200 

3 Malaysia 14,603 

4 Thailand 8,643 

5 Indonesia 4,380 

6 Philippines 3,725 

7 Vietnam 3,725 

8 Laos 2,435 

9 Kamboja 2,086 

10 Burma 1,900 

Tingginya 

kesenjangan 

ekonomi antar 

negara ASEAN 

dapat diukur dari 

ketimpangan 

produk domestik 

bruto per kapita.  

(e) 



Current Business Issues & Oppotunities 

A. Production :  

• Rich in natural resources but many imported. 

• Infrastructure not well support – SME as partner Infrastructure 

• Low rate of educated & skilled worker – University& Tc 

B. Demand 

• Very Attractive in size, (growth of middle class) 

• Volatile due to inflation, buying power, political situation. 

C. Industry Structure 

• Fragmented / No Industrial Pattern Blue Print Implemented 

• Up and down stream not align --- Alignment with SME 

D. Economic Structure 

• Big Corporation / Conglomerate --- SME  

• Focus Short Term, Low Labor Cost –- Competitive & Quality 

• Many Natural Resources Exported Industry-- Processing 



KSF to AEC Player 

• Innovation in Product and Service 

 

• Quality Consistency 

 

• Efficiency in Production & Cost of Capital 

 

• Efficiency in Infrastructure (transport, permit, energy) 

 

• Competence Worker 

 

• Integrated Industry 



Challenge:  
Pemasaran & Jaringan Usaha 

TANTANGAN 

a) Persepsi terhadap peluang MEA 

terbatas dan memandang besarnya pasar 

domestik  yang mendorong pelaku usaha 

memprioritaskan pemenuhan kebutuhan 

pasar tersebut;  

b) Kapasitas daya saing pelaku dan  tenaga 

kerjanya; c)  kemampuan UMKM agar 

mampu memanfaatkan fasilitas sumber 

daya yang ada. 

a) Kualitas dan standardisasi; 

b) su global (green product, 

HACCAP); c) Kreativitas dan 

inovasi (nilai budaya, hand 

made,  sentuhan teknologi); 

d) Characteristic global/ 

  sesuai selera pasar 

PELAKU UMKM 

INFRASTRUKTUR/ 

SARANA-PRASARANA 

Ketersediaan dam Kualitas 

infrastruktur/sarana  serta prasarana  

pemasaran  yang lebih baik 

PRODUK: 

KEBIJAKAN/REGULASI 

Harmonisasi kebijakan/regulasi 

yang mendukung pelaku usaha 

dalam peningkatkan daya saing 

dan pengembangan bisnisnya. 



Key Roles of Management & Opportunities 

• Innovation Model of Good Governance – system and culture 
to improve transparency, efficiency and accelerate 
infrastructure 

 

• Simplify Education Module for training the low educated 
person to improved skilled –” link and match model” between 
university and business needs 

 

• Innovation SCM and Operation Model for SME 

 

• Simplify Model of learning organization, innovation with Local 

Wisdom 

 

• SME Leadership & Entreprenurship 

 

 



 
Applied, Simplify, 

Aligned Principle for 
SME with Local 

Wisdom  
 
 

SCM/ Infrastructure 

Business for SME  

MIS, Networking 
Suppliers for SME 

Marketing Agency 

for SME 

Finance Consulant 

for SME 

Propose Role Management & Business 

Opportunities Model 
 



 

 

 

Lets Discuss 

 



Ending Note  

 

 

 

 


